
University of Groningen

Upward voice and influence
Zhang, Ran

IMPORTANT NOTE: You are advised to consult the publisher's version (publisher's PDF) if you wish to cite from
it. Please check the document version below.

Document Version
Publisher's PDF, also known as Version of record

Publication date:
2017

Link to publication in University of Groningen/UMCG research database

Citation for published version (APA):
Zhang, R. (2017). Upward voice and influence. [Thesis fully internal (DIV), University of Groningen].
University of Groningen, SOM research school.

Copyright
Other than for strictly personal use, it is not permitted to download or to forward/distribute the text or part of it without the consent of the
author(s) and/or copyright holder(s), unless the work is under an open content license (like Creative Commons).

The publication may also be distributed here under the terms of Article 25fa of the Dutch Copyright Act, indicated by the “Taverne” license.
More information can be found on the University of Groningen website: https://www.rug.nl/library/open-access/self-archiving-pure/taverne-
amendment.

Take-down policy
If you believe that this document breaches copyright please contact us providing details, and we will remove access to the work immediately
and investigate your claim.

Downloaded from the University of Groningen/UMCG research database (Pure): http://www.rug.nl/research/portal. For technical reasons the
number of authors shown on this cover page is limited to 10 maximum.

Download date: 05-08-2025

https://research.rug.nl/en/publications/6de58b26-7507-44bf-9ee7-67df4a26f7ea


 
 

PROPOSITIONS 
 
 

I. Individuals can be motivated by mastery and performance goals 
simultaneously.  

 
 

II. Mastery goals function as a quintessential motivational driver of 
employee voice behavior while performance goals serve to enhance 
the motivational effects of mastery goals. 

 
 

III. It cuts both ways -- upward influence behavior can be a double-edged 
sword for both the employees and the supervisors.  

 
 

IV. Engagement in challenging-promotive voice aids employees in their 
capacity to influence the supervisor.  

 
 

V. Absolute power may not corrupt absolutely -- how an individual 
exercises their power depends on what they want to achieve with it. 

 
 

VI. For those who are highly motivated by both mastery and performance 
goals, higher status could provide an additional sense of efficacy and 
safety, which is needed for them to engage in upward voice.  

 
 

VII. The hospitality industry, due to its labor-intensive nature, will remain 
a high-potential field for human resource management and 
organizational behavior research. 
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